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Abstract:

Social media have become important tools for political participation worldwide, and Nigeria is not
an exception. With a multi-cultural society like Nigeria, social media provide platforms for
citizens to engage in politics, discuss issues, and participate in the political process. The objectives
of this research paper were to determine if respondents engage in politics through social media;
ascertain the social media platforms through which respondents participate in politics, and
determine the nature of their participation through social media. The study was hinged on the
Agenda-Setting Theory. It was conducted through a survey of 500 participants selected from
Midwestern Nigeria (Delta and Edo States). The findings revealed that social media play a
significant role in citizens' participation in politics in Nigeria, and that respondents use various
social media platforms to engage in politics. The study also revealed that citizens' participation
through social media is mostly limited to discussions, sharing of information, and social advocacy.
This study concluded that social media play significant roles in citizens' participation in politics
in a multicultural society like Nigeria. It was therefore recommended that there should be the
development of online civic education initiatives that provide citizens with comprehensive
knowledge about political processes, institutions, and their rights and responsibilities. Also, there
is the need for increased education and awareness on the use of social media for political
participation. Further, itizens need to be educated on how to use social media platforms for
political activities and how to differentiate between credible and fake news.
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I. Introduction

Citizens™ participation in most nations are hampered due to myriad challenges. For
instance, Guanah (2022) listed a few of these challenges in Nigeria to include the stealing and
destruction of election materials, individuals posing as fake party agents, election monitors, and
security personnel, illegal polling booths (some of which are even found in places of worship and
forests), vote-buying, thuggery, corrupt politicians working with equally corrupt electoral officials
to rig elections, multiple voting, cyberattacks targeting the databases of the Independent National
Electoral Commission (INEC), particularly the voter register, political violence, kidnapping,
manipulation of ethnic and religious influence to sow discord and prolong animosity, vote-
rigging, assassinations, and other electoral offenses round out the list.

However, the advent of social media platforms has fundamentally transformed the way
individuals engage with politics and participate in civic life. In a multi-cultural society like
Nigeria, where diversity and plurality of voices are intrinsic, the influence of social media on
citizens' political participation becomes particulatly relevant. This paper aims to explore the
complex relationship between social media and citizens' political engagement in Nigeria,
considering the unique cultural context and its implications for democracy (Aondover & Pate,
2021).
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Nigeria, located in West Africa, is a nation characterised by its rich cultural diversity. With
over 250 ethnic groups and multiple religious affiliations, the country represents a tapestry of
traditions, languages, and beliefs. Since gaining independence from colonial rule in 1960, Nigeria
has experienced a turbulent political history, marked by periods of military regimes, transitions to
democratic governance, and persistent socio-economic challenges (Agbaje & Adejumobi, 2007).
Understanding the socio-political landscape and historical context of Nigeria is crucial for
comprehending the dynamics of citizens' political participation in the digital age (Kurfi et al.,
2021).

Political participation forms the cornerstone of any democratic society, encompassing
various activities through which individuals engage in the political process and influence
decision-making. Traditionally, political participation has revolved around activities such as
voting in elections, participating in protests and demonstrations, and joining political parties.
These established modes of engagement have long been recognised as essential components of a
functioning democracy, facilitating the expression of citizens' voices and the shaping of public
policy. However, the rapid rise of social media has introduced new avenues for political
engagement, blurring the boundaries between offline and online participation (Howard &
Hussain, 2013). This paper seeks to investigate the evolving nature of political participation in
Nigeria and examine the impact of social media on citizens' engagement.

Social media platforms, including Facebook, Twitter, Instagram, and WhatsApp, have
become an integral part of Nigerian society, transforming the way people communicate, share
information, and engage with public affairs. The democratisation of access to information and
the ease of communication provided by these platforms have reshaped the landscape of political
engagement (Aondover et al., 2025). Individuals can now effortlessly connect with others, access
a vast array of news sources, and actively participate in public discourse, irrespective of their
geographic location or socio-economic background (Ansu-Kyeremeh, 2019). As citizens
increasingly turn to social media for news consumption and social interaction, it is crucial to
examine the impact of these platforms on their political behaviours and levels of engagement.

The unique multi-cultural composition of Nigerian society further amplifies the
significance of social media in shaping citizens' political patticipation. Social media platforms
provide individuals with the means to express their cultural identities, share diverse perspectives,
and engage in cross-cultural dialogues. Moreover, social media offers a space for marginalised
groups, who may have been historically excluded from traditional forms of political participation,
to have their voices heard and participate actively in the democratic process. Therefore,
understanding how social media interacts with Nigeria's multi-cultural society is crucial for
analysing its impact on citizens' political participation.

The influence of social media on citizens' political participation in Nigeria cannot be
understated. As social media continues to evolve and permeate various aspects of society, it is
essential to critically examine its effects on citizens' engagement, especially within the context of
a multi-cultural society like Nigeria. This paper sought to shed light on the complexities and
dynamics of social media's influence on political participation, taking into account the unique
cultural landscape of Nigeria. By examining the benefits and challenges associated with social
media's impact on citizens' political engagement, this research aims to contribute to the broader
understanding of online civic participation in multi-cultural societies.



1.1 Statement of the Problem

The rapid rise of social media has revolutionised the way individuals engage with politics
and participate in civic life. In the context of a multi-cultural society like Nigeria, understanding
the impact of social media on citizens' political patticipation becomes crucial. However, despite
the growing prominence of social media platforms and their potential to reshape political
engagement, there is a need to critically examine the implications, challenges, and opportunities
associated with social media's influence on citizens' participation in Nigerian politics.

While social media have opened up new channels for political expression and mobilisation,
there are concerns regarding its effect on the quality of political discourse, the reliability of
information, and the polarization of opinions. The spread of misinformation and the potential
for echo chambers within social media platforms can hinder the formation of well-informed
citizenry and inclusive democratic processes. Additionally, the digital divide and unequal access
to technology may exacerbate existing disparities, limiting the participation of certain
marginalised groups in political discussions.

Moreover, Nigeria's multi-cultural society presents a unique context for analysing the
impact of social media on political participation (Aondover, 2018). The diverse ethnic, linguistic,
and religious groups within Nigeria may expetience social media's influence differently, raising
questions about the inclusivity of online platforms in fostering cross-cultural dialogue and
amplifying marginalised voices.

Furthermore, the Nigerian political landscape is characterised by historical divisions, socio-
economic challenges, and power dynamics that can shape citizens' participation. It is essential to
explore how social media interacts with these existing factors and whether it facilitates or hinders
the active engagement of citizens from diverse backgrounds in shaping political processes.

Therefore, the problem at hand is to critically assess the impact of social media on citizens'
political participation in Nigeria's multi-cultural society, considering factors such as the quality of
political discourse, access to technology, the potential for polarization, and the inclusivity of
online platforms. By addressing these issues, this research aims to provide insights into the
complexities of social media's role in shaping political participation, and contribute to the
understanding of how to foster a more informed, inclusive, and democratic online civic
engagement in Nigeria.

1.2 Objectives of the study
The objectives were to:
1. Investigate if respondents engage in politics through social media,
2. Ascertain social media platforms through which respondents participate in politics, and
3. Determine the nature of their participation through the social media

I1. Review of Literature

2.1 Theoretical Standpoint

This study was rooted in the Uses and Gratifications Theory. The theory posits that
individuals actively seek out and select media content to fulfill their specific needs and
gratifications (Katz, Blumler, & Gurevitch, 1974). This theory recognises that individuals are not
passive recipients of media messages but are active participants who make intentional choices
based on their personal motivations and goals.



In the context of social media and political participation, the Uses and Gratifications
Theory provides a framework for understanding why individuals engage with social media
platforms, how they use these platforms to satisfy their needs, and what gratifications they derive
from their participation. By examining the motivations and gratifications sought by users in the
multi-cultural society of Nigeria, this theory helps uncover the reasons why citizens turn to social
media for political engagement.

For instance, individuals may use social media to seek information about political events,
candidates, and policies, satisfying their need for political knowledge and awareness. They may
engage in political discussions, expressing their opinions, and seeking social validation or a sense
of belonging to like-minded communities, thus fulfilling their need for social interaction and
affiliation. Additionally, citizens may utilise social media platforms as tools for mobilisation and
collective action, addressing their need for empowerment and civic participation.

Applying the Uses and Gratifications Theory to the study of social media and citizens'
political participation in Nigeria allows for a comprehensive understanding of how social media
platforms cater to the specific needs and motivations of users within the multi-cultural context
(Obasi & Msughter, 2023). It enables researchers to explore the diverse gratifications derived
from social media engagement and their implications for political behaviours and outcomes.

By utilising this theory, researchers can investigate how different cultural groups in Nigeria
use social media platforms for political participation, examining the specific needs, motivations,
and gratifications sought by individuals from diverse backgrounds. This approach helps unravel
the complexities of social media's influence on citizens' political engagement in a multi-cultural
society, providing valuable insights into the role of social media in promoting inclusivity,
empowering marginalised voices, and facilitating cross-cultural dialogue.

2.2 Social Media Use in Politics

The use of social media in politics has revolutionised the way political actors engage with
citizens, disseminate information, and mobilise support. Social media platforms have become
integral to political communication and have transformed the dynamics of political engagement.
Political actors, including candidates, parties, and government officials, are utilising social media

platforms to disseminate information, connect with constituents, and shape public opinion
(Chadwick, 2017; Owens-Ibie & Aondover, 2024).

One significant function of social media in politics is information dissemination and news
consumption. Political actors leverage platforms such as Facebook, Twitter, and Instagram to
share policy updates, campaign messages, and public statements (Kruikemeier, Van Noort,
Vliegenthart, & De Vreese, 2019). By bypassing traditional media gatekeepers, they can directly
engage with citizens and target specific demographic groups.

This direct communication enables political actors to control their messaging and appeal to
their intended audience. Moreover, social media platforms have become important sources of
news for many individuals, with users accessing political information through curated feeds,
hashtags, and shared content (Neuman et al., 2014).

In addition to information dissemination, social media platforms facilitate voter
engagement and mobilisation. Political actors recognize the potential of social media in reaching
and mobilizing supporters. They utilise platforms to encourage citizens to register, vote, and
support their campaigns. Through targeted advertising, personalized messaging, and interactive



content, political actors establish direct connections with potential voters, fostering a sense of
engagement and participation (Vergeer et al., 2013). By leveraging social media, political
campaigns can reach wider audiences and engage individuals who might have previously been
disengaged from traditional political processes (Oreoluwa et al., 2024). This direct engagement
allows for the customization of messages and campaign materials, tailoring them to specific
groups and issues.

Furthermore, social media platforms play a crucial role in shaping political discourse and
public opinion formation (Vitalis et al., 2024). Citizens engage in online discussions, debates, and
exchanges of political views, thereby contributing to the formation of public opinion (Larsson &
Kalsnes, 2014; Msughter et al,, 2023). Political actors actively participate in these online
conversations, responding to queries, addressing concerns, and clarifying policy positions. Social
media platforms enable citizens to engage with political actors directly, fostering a sense of
accessibility and accountability. This dynamic interaction provides a platform for political
deliberation and empowers citizens to have a voice in shaping political narratives (Yar’Adua et
al.,, 2023).

However, the use of social media in politics is not without challenges. The spread of
misinformation and the presence of echo chambers pose significant concerns. Social media
platforms can inadvertently amplify and spread false or misleading information, potentially
influencing public opinion and political decision-making (Flynn et al., 2017). The selective
exposure to like-minded viewpoints within social media echo chambers can reinforce existing
beliefs, leading to political polarization (Barbera et al.,, 2015; Mojaye & Aondover, 2022). The
presence of these challenges necessitates a critical assessment of the information encountered on
social media platforms and the development of media literacy skills among citizens to discern
reliable sources from misinformation.

2.3 The Most Used Social Media Platform in Politics in Nigeria

The most used social media platform in politics, especially in a country like Nigeria, is
Facebook. Facebook has gained significant popularity and prominence as a platform for political
communication, engagement, and mobilisation. Facebook has become a preferred social media
platform for political actors in Nigeria due to its wide user base, extensive features, and reach
(Maikaba & Msughter, 2019; Kari, 2021). With over 27 million active users in Nigeria (Statista,
2021), Facebook offers political actors the opportunity to connect with a large audience and
engage in targeted political communication.

The platform provides functionalities such as status updates, photo and video sharing, live
streaming, event creation, and advertising options, allowing political actors to disseminate
information, share campaign messages, and mobilise support (Ameyaw & Saced, 2020; Idris &
Msughter, 2022). The interactive nature of Facebook enables political actors to engage with
citizens through comments, likes, and shares, fostering a sense of dialogue and interaction
(Olorunnisola & Adegoke, 2020).

Research has highlighted the significance of Facebook in political activities in Nigeria. A
study by Kari (2021) explored the use of social media in political campaigns during the 2019
Nigerian general elections and found that Facebook was the most utilised platform by political
actors. Political parties and candidates leveraged Facebook to reach voters, share campaign
materials, and communicate policy positions. The study emphasised the extensive reach of
Facebook, as its features allow for personalized targeting of specific demographic groups,
maximizing the effectiveness of political messaging (Vitalis et al., 2025).



Furthermore, a study by Ameyaw and Saeed (2020) examined the use of social media
platforms for political communication in Nigeria and identified Facebook as the most popular
platform among political actors. The study highlighted how Facebook was used for various
political activities, including disseminating campaign messages, mobilizing supporters, and
engaging in political discourse (Yar’Adua et al, 2023). The researchers emphasised that
Facebook's user-friendly interface, broad user base, and multimedia capabilities made it the
platform of choice for political actors to connect with citizens.

2.4 Nature of Nigerians® Participation in Politics through Social Media

The nature of Nigerians’ participation in politics through social media is diverse and
multifaceted, encompassing various forms of engagement and activities. One form of Nigerians’
participation in politics through social media is political information consumption and sharing.
Research has shown that social media users engage in political activities by consuming and
sharing political information, news articles, and opinion pieces on platforms such as Facebook
and Twitter (Boulianne, 2015; Gil de et al.,, 2012). Users access political content through their
social media feeds, follow news organisations and political actors, and actively share posts that
align with their political views (Lee & Ma, 2012; Aondover et al., 2022). This act of information
sharing contributes to the dissemination of political messages and influences the public discourse
on social and political issues.

Besides, social media enables respondents to engage in political discussions and express
their opinions. Platforms like Facebook and Twitter provide spaces for users to comment on
political posts, engage in debates, and share their perspectives on current events (Lee, Park, &
Kim, 2014; Vitak et al., 2011). Users participate in political discussions by responding to others'
comments, voicing their agreement or disagreement, and providing additional information or
arguments (Graham et al, 2013; Aondover et al., 2023). These discussions foster political
dialogue, facilitate the exchange of diverse viewpoints, and contribute to the formation of public
opinion on social media.

In addition to information consumption and discussions, social media platforms offer
opportunities for respondents to engage in more active forms of political participation. Research
has shown that users participate in online political campaigns, sign petitions, donate to political
causes, and express support for political candidates or parties through social media platforms
(Bekafigo & McBride, 2013; Xenos & Moy, 2007; Vitalis et al., 2025). Users may also engage in
offline political activities, such as attending rallies or volunteering for political campaigns,
through connections made on social media (Valenzuela, Park & Kee, 2012). These forms of
active participation demonstrate how social media serves as a mobilizing tool, facilitating users'
involvement in political causes and campaigns.

It is important to note that the nature of Nigerians’ participation in politics through social
media is influenced by various factors, including their political interests, social networks, and
individual motivations (Aondover et al., 2023). Research suggests that individuals with stronger
political interests and affiliations are more likely to engage in political activities on social media
(Boulianne, 2015; Shah, Kwak & Holbert, 2005). Furthermore, Nigerians’ social networks and
online connections play a significant role in shaping their political participation patterns (Gil de
Zuiiiga et al., 2012). The opinions and behaviours of friends and contacts on social media can
influence individuals' political engagement and choices.



2.5 Social Media and the Revolutionalisation of Political Participation

Social media have brought about a revolution in political participation worldwide,
including in countries like Nigeria. Social media platforms have revolutionised political
participation by providing new avenues for citizens to engage with political processes, access
information, voice their opinions, and mobilise for collective action (Aondover et al., 2025). The
global impact of social media on political participation is evident in various contexts, including
democratic transitions, social movements, and electoral campaigns (Bode & Dalrymple, 2019;
Tufekci & Wilson, 2012). Social media platforms have lowered barriers to entry, enabling
individuals to participate in political discourse, regardless of their social status, geographic
location, or access to traditional media (Bekafigo & McBride, 2013).

In the Nigerian context, social media have played a transformative role in political
participation. Nigeria is one of the countries where social media platforms have gained immense
popularity and influence (Ameyaw & Saeed, 2020). Platforms like Facebook, Twitter, and
WhatsApp have become instrumental in connecting citizens, political actors, and civil society
organisations, facilitating political discussions, and mobilizing support for various causes
(Olorunnisola & Adegoke, 2020; Aondover et al., 2022). Social media have provided a platform
for citizens in Nigeria to voice their concerns, challenge political narratives, and hold elected
officials accountable (Adegoke & Aderemi, 2021). It has become a vital tool for political
awareness, civic engagement, and the exercise of democratic rights.

Studies have shown the impact of social media on political participation in Nigeria. For
instance, research conducted during the 2015 and 2019 general elections in Nigeria revealed that
social media platforms were extensively used for political communication, engagement, and
mobilisation (Olorunnisola & Adegoke, 2020; Kari, 2021). Social media enabled citizens to
access political information, engage in discussions, share campaign messages, and participate in
online and offline political activities. This heightened political participation through social media
has the potential to foster more inclusive democratic processes, amplify marginalised voices, and
influence political outcomes (Adegoke & Oso, 2015; Aondover et al., 2024).

However, the impact of social media on political participation in Nigeria is not without
challenges. The spread of misinformation, the digital divide, and issues of online harassment and
hate speech pose significant concerns (Akwara & Oyedele, 2019; Nwokeafor, 2020). Addressing
these challenges requires collaborative efforts from policymakers, civil society organisations, and
social media platforms to ensure responsible use, promote media literacy, bridge the digital
divide, and enforce regulations that protect online spaces while upholding freedom of expression
(Olorunnisola & Adegoke, 2020).

2.6 Empirical Review

Several empirical studies have been conducted to examine the relationship between social
media and citizens' political participation, providing valuable insights into the Nigerian context
and multi-cultural societies more broadly. These studies have employed various methodologies
to explore the impact of social media on political engagement, shedding light on the
opportunities, challenges, and outcomes associated with online civic participation. This empirical
review summarises key findings from selected studies.

A study by Adegoke and Oso (2015) investigated the influence of social media on political
participation in Nigeria. Through a survey of Nigerian citizens, the researchers found that social
media use positively correlated with political engagement, including activities such as attending
political rallies, signing petitions, and participating in political discussions. The study highlighted



the role of social media in fostering political awareness and mobilizing citizens for collective
action.

Another study conducted by Ibrahim and Alli (2018) examined the impact of social media
on political participation in a multi-cultural context. The researchers surveyed Nigerian university
students and found that social media usage significantly predicted political participation,
including activities such as voting, attending political events, and expressing political opinions.
The study highlighted the democratizing potential of social media in facilitating political
engagement among youth from diverse cultural backgrounds.

In the context of Nigeria's multi-cultural society, a study by Olaleye and Asongu (2018)
explored the role of social media in amplifying marginalised voices. Through content analysis of
social media platforms during the Nigerian general elections, the researchers found that social
media provided a platform for citizens from minority ethnic groups to voice their political
concerns and mobilise for political change. The study emphasised the potential of social media in
promoting inclusivity and addressing the representation gap in traditional political spaces.

Furthermore, the study conducted by Akwara and Oyedele (2019) investigated the impact
of social media on political behaviour during the 2015 Nigerian presidential election. The
researchers surveyed Nigerian citizens and found that social media use positively influenced
political engagement, including activities such as discussing politics online, participating in
political campaigns, and sharing political content. The study highlighted the role of social media
in expanding political discourse and fostering citizen involvement in the electoral process.

As well, a study by Adegoke and Aderemi (2021) focused on the role of social media in
citizen journalism and political participation in Nigeria. Through interviews and content analysis
of social media posts, the researchers found that social media platforms provided avenues for
citizens to actively participate in political reporting, share news and information, and challenge
traditional media narratives. The study emphasised the potential of social media in democratizing
news production and fostering citizen-led journalism.

ITI. Research Methods

To investigate the role of social media in citizens' political patticipation in a multi-cultural
society like Nigeria, a quantitative research approach was employed. Quantitative data was
collected through a structured questionnaire. The questionnaire was designed to gather
information about citizens' social media usage patterns, their political participation behaviours,
and their perceptions of the impact of social media on political engagement. The questionnaire
included both closed-ended questions, such as multiple-choice and Likert scale items, as well as
open-ended questions to capture additional insights.

The questionnaire was administered to a diverse sample of 500 Nigerian citizens resident
in the Midwestern region of Nigeria made up of Delta and Edo states (250 respondents were
selected from each State), ensuring representation from different ethnic, cultural, and socio-
economic backgrounds. Stratified random sampling technique was employed to ensure adequate
representation across demographic groups. Out of the 500 copies of the questionnaire that were
administered on the respondents, only 440 copies (88%) were retrieved and fit for analysis. The
quantitative data analysis involved descriptive statistics, such as frequency distributions and
percentages. Tables were also used to present the data gathered.



3.1 Data Presentation and Analysis

Table 1. Engagement in politics through social media

Responses Frequency %
Strongly Agree 136 30.90
Agree 134 30.46
Can’t Tell 6 1.37
Disagree 83 18.87
Strongly Disagree 81 18.40
Total 440 100

Source: Field Survey, 2023

Likert - type five points rating scale and dichotomous was used: 5= Strongly Agree (SA),
4=Agree (A), 3= Can’t Tell (CT), 2= Strongly Disagree (SD), and 1= Disagree (D) responses as
well as open-ended questions. Table 1 indicates that majority (61.36%) of the respondents
engage in politics through social media.

Table 2. Social media platforms through which respondents participate in politics

Alternatives Respondents %

Whatsapp 41 9.32
Telegram 31 7.05
Instagram 26 591
YouTube 43 9.77
Twitter 97 22.05
Facebook 112 25.45
All the above 90 20.45
Total 440 100

Source: Field Survey, 2023

The data on Table 2 imply that respondents use different Social media platforms to
participate in politics, but more of Facebook (22.45%) and Twitter (22.05%).

Table 3. Nature of respondents” participation in politics through the social media

Responses Frequency %
Initiation of ideas 33 7.5
Running down of political opponents 29 6.59
Discussions 80 18.18
Campaign for candidates 71 16.14
Social advocacy 84 19.09
Comment on political issues 46 10.45
Sharing of information 97 22.05
Total 440 100

Source: Field Survey, 2023

Table 3 indicates that respondents participate in politics by engaging discussions, sharing
of information, and social advocacy via the social media.



IV. Result and Discussion

This research revealed that social media play a significant role in citizens' participation in
politics in Nigeria. This finding is supported by scholars like Madueke, Ogbonna, & Anumadu,
2017), who opine that social media have made it easier for citizens to access information about
political issues, to connect with other like-minded individuals, and to organise and mobilise for
political action. Bello et al (2017) also argue that that social media have a positive impact on
political participation in Nigeria because social media users are more likely to be politically aware
and to participate in political activities than non-users.

Likewise, Joseph (2015) argues that social media have played a significant role in political
change in Nigeria, citing the #Occupy Nigeria protests and the #BringBackOurGitls campaign
as examples of how social media have been used to challenge the status quo and to demand
political reform. A study by Akinyetun and Akinola (2022) found that the majority of social
media users in Nigeria are male, young, educated and largely unemployed. It concludes that
social media influences political efficacy and political participation in Nigeria. Oyadeyi (2021)
agrees that social media played a significant role in mobilizing voters during the 2019 and 2023
general elections in Nigeria, political parties and candidates used social media platforms to
disseminate their campaign messages, engage with voters, and mobilise supporters

Secondly, this study found that respondents use various social media platforms to engage
in politics. This finding is consistent that of Madueke, Ogbonna, and Anumadu (2017) whose"
study found that social media are widely used in Delta State, Nigeria, for political participation,
identifying the most popular platforms for political engagement as Facebook, Twitter, and
WhatsApp. Respondents are said to use social media to share information about political
candidates and issues, to discuss political topics, and to mobilise voters. Guanah (2024) asserts
that platforms have the power to make something go from obscurity to limelight in a very short
tume.

In the same vein, in their study, Adekunle and Afolabi (2019) found that social media have
played a significant role in political participation in Nigeria. They argue that social media have
made it easier for citizens to access information about political candidates and issues, to connect
with other citizens who share their political views, and to mobilise for political action.

The study of Aginam (2017) also shows that social media have had a mixed impact on
political participation in Nigeria. On the one hand, social media have made it easier for citizens
to engage in political discussion and to mobilise for political action. On the other hand, social
media have also been used to spread misinformation and to incite violence. The fore goings
show that various social media platforms are being used to engage in politics in Nigeria, even
though this comes with some potential benefits and risks.

The third finding of this study is that Nigeria's citizens' participation in politics through
social media is mostly limited to discussions, sharing of information, and social advocacy.
Adepoju and Oluwatosin (2022) adumbrate that social media use in Nigeria is positively
associated with civic engagement and political participation. In their studies, Onyekwuluje (2021)
found that social media are major platforms for political participation among youths in Nigeria
while Ogunsanwo (2018) found that social media have a positive impact on political participation
in Nigeria. In essence, while engaging in politics, Nigerians use social media to initiate ideas,
comment on political issues and other people’s opinions, broadcast political news and
information by forwarding them to others, to counter “fake” political information, to campaign
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for any candidate in an election, to expose criminalities involved in elections, and to run
opposition political views and opponents down.

V. Conclusion

This paper explored the role of social media in shaping citizens' political participation in
a multi-cultural society like Nigeria. The findings highlight the significant influence of social
media platforms on political engagement, shedding light on both the opportunities and
challenges presented by online civic participation.

The paper examined how social media platforms provide avenues for citizens to access
political information, engage in political discussions, mobilise for collective action, and amplify
marginalised voices. Studies conducted in the Nigerian context have shown that social media use
positively correlates with various forms of political participation, including attending political
events, signing petitions, expressing political opinions, and engaging in citizen journalism.

The findings of this research have important implications for not only Nigeria but also
other multi-cultural societies grappling with similar dynamics of social media and political
participation. By understanding the opportunities and challenges presented by social media,
policymakers, researchers, and citizens can work together to harness the potential of social media
as a tool for empowering citizens, fostering political awareness, and advancing democratic
processes.

Recommendations

Based on the findings and conclusions of the paper, here are some recommendations for
enhancing citizens' political participation in a multi-cultural society like Nigeria through social
media:

1. There should be the development of online civic education initiatives that provide citizens
with comprehensive knowledge about political processes, institutions, and their rights and
responsibilities. This will contribute to the cultivation of an informed citizenry and encourage
active political engagement. This will make political actors in Nigeria to further embrace social
media as tools for political engagement, and to use social media platforms like Twitter and
Facebook to engage citizens and disseminate political information.

2. Also, there is the need for increased education and awareness on the use of social media for
political participation. Coupled with this, it is important to facilitate platforms and initiatives
that promote cross-cultural dialogue and understanding on social media. Encourage
individuals from diverse cultural backgrounds to engage in respectful conversations, share
experiences, and foster empathy and mutual respect.

3. Citizens need to be educated on how to use social media platforms for political activities and
how to differentiate between credible and fake news. Therefore, there is need to provide
support and resources for effective community moderation on social media platforms to
address issues such as online harassment, hate speech, and toxic behaviour. This will foster a
safe and inclusive environment for citizens to engage in constructive political discourse.
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