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Abstract: 

Media framing plays a significant role in shaping public understanding of socio-political issues by 
influencing how events, actors, policies, and national debates are selected, presented, and 
interpreted. In Nigeria, where the media operates within a complex socio-political environment 
characterised by ethnic, religious, economic, and ideological divisions, the framing of public 
discourse has important implications for citizens' perceptions and democratic engagement. This 
study examines the framing of socio-political discourse in Nigeria, with particular attention to 
how the media constructs and represents political and social issues in the public sphere. Anchored 
in Framing Theory, the study adopts a qualitative research approach based on secondary data. 
Data are drawn from existing scholarly literature, journal articles, books, media reports, policy 
documents, and other relevant published sources on media framing and socio-political discourse in 
Nigeria. The data are reviewed and thematically analysed to identify dominant framing patterns, 
recurring themes, and the broader implications of media representations for public understanding 
and democratic discourse. The study argues that media framing extends beyond the presentation 
of events to influence how audiences interpret political actors, governance, public policies, and 
societal challenges. It concludes that balanced, responsible, and context-sensitive media framing is 
essential for promoting informed public debate, democratic participation, social cohesion, and 
accountable governance in Nigeria. 

Keywords: Media Framing, Socio-Political Discourse, Nigerian Media, Secondary Data, 
Framing Theory 
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I. Introduction 
 

The Nigerian concept of framing is a concept introduced by the media organizations in the 
selection, highlighting, and presentation of news stories (Entman, 2024). Social political concerns 
include issues on governance, social welfare, social policy, and political processes affecting the 
society (Mohammed, 2024). The Nigerian newspapers also do not get a chance in framing these 
issues since they often have to contend with editorial independence, political interference, ethnic 
considerations, and some economic forces which tend to determine their narrative paths as well 
as the general mode of presentation (Oyewole & Adebayo, 2023). These elements may cause 
biased reporting and focusing on some specific points of social-political problems (Ademosu et 
al., 2025). 

 
Research around the globe has reported an alarming trend on how newspapers frame 

social-political issues in the paper. According to Patterson (2023), newspaper coverage in the 
United States has been substantially politically biased. A somewhat similar discovery was arrived 
at in the UK (Thompson, 2024), Japan (Tanaka, 2024), and Germany (Schmidt, 2023), all 
reporting concerning framing trends. In India (Kumar, 2024), Malaysia (Wong, 2023) and Brazil 
(Santos, 2024), the studies showed the impact of the ownership structures on framing. Mensah 
(2023) found a high correlation between newspaper ownership and political narrative framing in 
Ghana, which uncovers systematic bias in stories as research with Okoro (2024) in Nigeria and 
Mbeki (2024) in South Africa showed.  
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The consequences of how Nigerian newspapers frame social-political problems have far 
reaching implications on both the discourse surrounding such issues in the community as well as 
the way democracy is exercised. Studies have shown that media presentation of political issues 
on newspapers is important as it generates the perception of the people on political issues, voting 
patterns, and social cause movements (Ibrahim & Hassan, 2023). Such framing decisions of 
newspapers as Punch and Daily Trust impact the political processes in regions, inter-ethnic 
interactions, and their public policy discussions (Ogunwale, 2024). The research indicates that 
oppositional framing strategies adopted by various newspapers may culminate in the fragmented 
national discourse as well as polarized attitudes of the general population (Adelakun, 2024). This 
can affect implementation of policies, accountability of the government and cohesion in society.  
 
1.1 Theoretical Framework   

Framing Theory suggests that the manner in which information is presented and 
contextualized within media outlets can have a profound impact on how individuals perceive and 
understand the issues being reported (De Vreese & Lecheler, 2023). This theory proposes that 
media practitioners, through their selective emphasis, omission, and organization of information, 
actively frame the public's understanding of social, political, and cultural phenomena. By 
highlighting certain aspects of a story while downplaying or neglecting others, media outlets can 
subtly influence the ways in which audiences interpret and respond to the presented information.  
 

Applying Framing Theory to the study of how Nigerian newspapers frame socialpolitical 
issues can provide valuable insights into the ways in which the media shapes public discourse and 
influences sociopolitical perceptions within the Nigerian context (Olorunyomi & Ojebode, 
2022). By analyzing the specific frames employed by Nigerian newspapers in their coverage of 
social and political issues, researchers can gain a deeper understanding of the underlying biases, 
ideological leanings, and strategic agendas that inform the media's construction of narratives 
(Okeke, 2021). For instance, a framing analysis of Nigerian newspapers' coverage of corruption 
scandals or electoral processes could reveal the dominant frames used to characterize these 
issues, the extent to which they align with or challenge the narratives promoted by political elites, 
and the potential impact on public perceptions and engagement with these matters (Ojebode & 
Akinwale, 2020). Similarly, an examination of how Nigerian newspapers frame issues related to 
social justice, economic development, or environmental concerns could illuminate the ways in 
which the media amplifies or marginalizes certain perspectives, ultimately influencing the public's 
understanding and responses to these pressing sociopolitical challenges (Oso & Onyedike, 2023).  
 

By grounding this research within the theoretical framework of Framing Theory, scholars 
can situate their findings within the broader scholarly discourse on media influence and 
sociopolitical discourse, contributing to a more nuanced and holistic understanding of the 
complex interplay between media, power, and public opinion in Nigeria (Ekwueme & Obayi, 
2021). Moreover, the application of Framing Theory can inform media practitioners, 
policymakers, and civil society organizations in Nigeria, empowering them to navigate the media 
landscape more effectively and develop strategies to promote more inclusive, balanced, and 
accountable media narratives (Olayiwola, 2022).  

 
Framing Theory, with its rich theoretical foundations and robust analytical tools, offers a 

compelling lens through which to explore the ways in which Nigerian newspapers frame social-
political issues and, in doing so, shape public discourse and influence sociopolitical perceptions 
within the Nigerian context. By delving into the assumptions, criticisms, and applications of this 
theory, researchers can uncover the complex dynamics that underlie the media's role in shaping 
the public's understanding of the pressing issues facing Nigerian society. 
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II. Research Methods 
 
2.1 Concept of social-political issues 

In the socio-political complexities of the contemporary world, the societal thread of social 
issues has been a focal point of intense analysis and research. The rich interaction between 
politics and social life has spawned a vibrant body of knowledge that tries to examine the legion 
of forces that influence the understanding and interpretation of this dichotomous issue. One 
such area of inquiry is the framing of socio-political issues by Nigerian newspapers, a topic that 
has garnered significant attention in recent years (Kuchi & Msughter, 2023). These media outlets 
exercise a tremendous amount of control over how pressing societal issues are presented and 
placed in perspective to society at large, a move that has the potential to shape society to a great 
extent, including their views, policy initiatives, and the physical being of the socio-political 
Nigerian society (Adewale et al., 2025). 

 
The point of this argument is that, in the hands of the powerful media dispensers of 

information and narrators of stories, the subtlety of socio-political events stands at a chance of 
being either clarified or shrouded (Elebeke, 2021). With their choice of emphasis, 
underemphasis, and use of rhetorical devices, newspapers can sophisticatedly and diffusely steer 
the way in which the public reads and responds to these complicated affairs. The work of Okorie 
and Salawu (2021) underscores the pivotal role of media framing in the construction of social 
reality, where the ways in which issues are presented can profoundly influence individual and 
collective interpretations (Maiwada et al., 2025).     

 
The question of how the folksy and frequently divisive Nigerian socio-political realities get 

conveyed and propagated through the prism of its media has been occupying the minds of 
researchers in the country for decades (Olorunyomi, 2020). Of strikingly specific interest is the 
thorny topic of ethnic and religious conflicts, which has been one of the distinctive 
characteristics of sociopolitical life in Nigeria since the inception of the modern national state. 
The implications of how newspapers decide to cover these contentious issues can be vast, both 
worsening the current tensions or, alternatively, contributing to understanding and reconciliation 
(Oso & Odiboh, 2020). Furthermore, the coverage of political processes, such as elections and 
governance, is another domain where the framing of socio-political issues becomes paramount. 
The manner in which political actors are reported upon in newspapers, and the manner in which 
newspapers cover citizens’ concerns, can influence the way people think about the efficacy of the 
political system and its legitimacy (Oso & Odunlami, 2021). In this regard, the work of Oso and 
Odunlami (2021) provides valuable insights into the intricate dance between media framing and 
the shaping of political discourse in Nigeria. Their work highlights how newspapers allow or 
suppress the voices of marginalized groups, thus affecting the extent to which their interests are 
heard by officials.  

 
The field of socio-political issues framing by Nigerian newspapers is further complicated 

by the nation's complex media landscape, which is characterized by a proliferation of both 
traditional and digital media outlets, each with its own editorial leanings and ideological biases 
(Elebeke, 2021; Maradun & Aondover, 2025). Such a multiplicity of voices and views can be 
both an enriching and complicating factor in the comprehension of these urgent issues, with one 
narrative battling another over the space of the public realm. In the face of these multifaceted 
challenges, scholars and media practitioners alike have called for a deeper exploration of the ways 
in which the framing of sociopolitical issues in Nigerian newspapers can be leveraged to promote 
greater social cohesion, political accountability, and the empowerment of marginalized 
communities (Okorie & Salawu, 2021). Studying this confusing intersection of media, society, 
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and politics, researchers may also help pave the way towards a more inclusive and equitable 
socio-political society in Nigeria (Aondover & Ademosu, 2025).  
 
2.2 Concept of Nigeria newspapers 

Nigerian newspapers is a mosaic, where the framing of social-political issues has become a 
subject of intense scholarly scrutiny. With their power in disseminating information and crafting 
a discourse, these media outlets have an enormous influence, one that can have significant 
impacts on how the public determines and responds to the diverse landscape of the social and 
political issues. The key issue on the basis of which this introspective discourse can evolve is the 
premise that how newspapers decide to frame and contextualize these burning issues can have 
repercussing effects (Akinwalere, 2021). With partly filtered information, other elements ignored 
or given lesser focus, and the use of informed choice of rhetorical devices, these media avenues 
can play a subtle, but prolific role dictating how the population interprets the social-political 
reality of the nation (Aondover, 2024).     

 
The work of Musa and Kareem (2020) underscores the pivotal role of media framing in 

the construction of social reality, where the ways in which issues are presented can profoundly 
influence individual and collective interpretations. Particularly in the high-density setting that is 
Nigeria, there is much debate on how the country itself exists in the various manifestations of its 
social-political realities as propagated by the newspapers (Okon, 2021).  

 
The contentious matter of ethnic and religious tensions also qualifies as one of the most 

salient examples, since it has been a very common characteristic of the sociopolitical landscape in 
Nigeria. Depending on how newspapers present these divisive issues, they could have far 
reaching effects, either on aggravating the inequity or instead creating more understanding and 
reconciliation (Ojebode & Akinwalere, 2022). The bustling field of research in this domain 
underscores the ways in which media framing can either amplify or downplay the voices of 
marginalized communities, thereby influencing the degree to which their concerns are addressed 
by those in power (Mohammed & Aondover, 2025; Okunade et al., 2025).  

 
Furthermore, the coverage of political processes, such as elections and governance, is 

another domain where the framing of social-political issues becomes paramount. Newspaper 
coverage of the activities and choices made by political actors, and how it covers the interests of 
the citizenry, can influence people into their perceptions concerning the efficiency and validity of 
the political system (Ajiboye & Okoro, 2023; Oreoluwa et al., 2024). This confusing 
interconnection between politics and media has been a longstanding subject of research interest 
by scholars who have sought to identify the complex processes that govern the efforts of 
framing political discourse in Nigerian politics (Aondover et al., 2025).  
 

Social-political issues framing by Nigerian newspapers is further complicated by the 
nation's complex media landscape, which is characterized by a proliferation of both traditional 
and digital media outlets, each with its own editorial leanings and ideological biases (Okon, 
2021). Such a multiplicity of voices and views has the potential to inflate and problematize the 
ways that the wider population engages with these urgent issues, with warring narratives being 
promoted in the public sphere. Scholars and media practitioners alike have called for a deeper 
exploration of the ways in which the framing of social-political issues in Nigerian newspapers 
can be leveraged to promote greater social cohesion, political accountability, and the 
empowerment of marginalized communities (Ojebode & Akinwalere, 2022). By exploring the 
confusing interrelation between media, society and politics, one will be able to address the 
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current efforts to develop a more accessible and just sociopolitical environment in Nigeria (Saint 
et al., 2025). 
 

III. Result and Discussion 
 
3.1 Framing of social-political issues 

Appreciation of the tremendous effect of the media on social-political discourse and 
narratives has been a USP of scholars. Newspapers, especially, have become an effective medium 
that influences how people and society recognize and interact with the intricacies of the 
sociopolitical world (Teniola et al., 2025). In the context of Nigeria, where the media landscape is 
as diverse as it is impactful, the manner in which national dailies like the Punch and Daily Trust 
frame social-political issues warrants a comprehensive examination.  
 

The concept of media framing, a multifaceted construct that encompasses the selective 
emphasis, organization, and presentation of information by news organizations (Musa & 
Kareem, 2020). It is through this prism that media outlets exercise greater power in choosing to 
bring attention to some details in a news story and bury others, thus shaping how the audience 
members process and react to the covered stories. This is not a simple amoral task of objective 
reporting but a game of social-conscripting construction (Ajiboye & Okoro, 2023; Usman et al., 
2025).  
 

Empirical studies conducted within the Nigerian context have shed light on the complex 
interplay between media framing and the public's understanding of socialpolitical issues. For 
instance, a study by Okon (2021) examined the framing of insecurity in the Punch and Daily 
Trust newspapers, revealing that the outlets employed varying narrative strategies that ultimately 
influenced public perceptions of the crisis. Similarly, Ojebode and Akinwalere (2022) investigated 
the framing of Nigeria’s 2019 general elections, finding that the media’s portrayal of the electoral 
process had a significant impact on the public’s confidence in the democratic system (Aondover 
et al., 2025). Beyond the Nigerian landscape, comparative analyses of media framing have yielded 
valuable insights. Other works have examined the effect of media framing in various 
sociopolitical settings through looking at how immigration, climate change, and health crises are 
covered in newspapers and the resultant influence on citizens (Kendall-Taylor et al., 2020; Wahl-
Jorgensen, 2021; Yu, 2022).  
 

Nevertheless, despite the abundance of studies in the given sphere, there are still gaps in 
the available body of literature. For instance, there is a need for more longitudinal studies that 
examine temporal shifts in the framing patterns of Nigerian newspapers, particularly in response 
to evolving social-political dynamics. Additionally, the interplay between media framing and 
public opinion on salient issues within the Nigerian context warrants further investigation, 
providing a deeper understanding of the reciprocal relationship between the media and the 
public (Vitalis et al., 2023). 
 

Furthermore, the comparative analysis of framing strategies employed by different 
Nigerian newspapers, such as the Punch and Daily Trust, could yield valuable insights into the 
nuances and divergences in their respective approaches to covering social-political issues. 
Comparative studies of this nature would help to develop a more wholesome appreciation of the 
media environment and its significance on how the people get involved in burning current 
sociopolitical issues (Garba & Msaughter, 2023a). 
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The framing of social-political issues by Nigerian newspapers, exemplified by the Punch 
and Daily Trust, is a complex and multifaceted phenomenon that demands rigorous scholarly 
attention. Researchers should source from established theoretical frameworks, practice empirical 
research, and fill the gaps in the literature in an attempt to shed light on the complex systems 
through which the media constructs discourse and shapes the view of people in relation to the 
sociopolitical reality in Nigeria. Such a multidimensional approach will not only add to the 
scholarly discussion, but also to more insightful and effective media practices, and eventually to 
the improvement of the democratic procedure and development of public discourse within the 
Nigerian context (Vitalis et al., 2025). 
 
3.2 Framing of social-political issues by Nigeria newspapers 

The coverage of the social-political issues by the newspapers in the country has received 
the attention of many researchers. The interconnectedness of media, society and politics has 
become a multifaceted area of study wherein scholars explore the inner workings of how the 
public thinks and perceives on what are considered by the nation as the critical issues affecting 
them. The media as a hard-hitting distributor of information, and a launcher of narratives has the 
potential of either obscuring or elucidating the finer aspects of social-political matters (Edeani& 
Okoro, 2021). By emphasizing some things and de-emphasizing others, as well as through the 
use of rhetorical bombs and fizzles, the Nigerian newspapers can influence how and by what the 
population perceives the head-scratching societal and political life of the country (Garba & 
Msaughter, 2023a). 
 

The article by McQuail and Deuze (2020) highlights the importance of media framing in 
creating social reality, whereby presentations of issues can essentially mold the meanings in 
individual and group perception. The debate about the manner in which the social-political state 
of the country is exhibited and marketed to the rest of the world through the prism of Nigerian 
media has been long debated by research scholars especially in the hustle-bustle of the country 
(Uzochukwu & Nwakamma, 2022). Idris and Msughter (2022) observed that disputes over ethnic 
and religious differences are one of the most salient examples as this problem has been 
emblematic of the socio-political landscape of Nigeria.  
 

Such divisive topics are framed in the newspaper in a way that could have far reaching 
effects as it may escalate the existing conflict or may lead to increased understanding and 
reconciliation (Ojo & Adebayo, 2021). The very proliferation of studies and scholarship in the 
area highlights how media framing can either enhance or minimize the voices of the underserved 
communities, thus shaping the extent to which their issues are addressed by the decision-makers.  
 

Moreover, coverage of the political processes, including elections and governing, is one of 
those areas where framing of social-political questions takes the center stage. The manner in 
which newspapers cover the activities and action by political players, and the manner in which 
they also tackle the issues of the citizenship can influence how people perceive and regard the 
political system validity and efficiency (Okafor & Fagbemi, 2020). This confusing media–politics 
nexus has become a focus of much research activity as researchers seek to unravel the workings 
underpinning how that happens in Nigeria.  
 

Complexities around social-political issues framing in Nigerian newspapers are further 
compounded by the fact that Nigeria media has an intricate nature that is typified by an increase 
in the number of both traditional and online media entities that operate along a continuum of 
ideological pattern and media bias (Oso, 2021). Such voices and perspectives can simultaneously 
enrich and confuse the understanding of the public on these issues at hand, as the various stories 
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jockey with one another in the arena of mass attention. It is against this multisided concern that 
scholars and media practitioners have made requests to further investigate how the framing of 
social-political issues within the Nigerian press might be used to influence greater social solidity, 
political accountability and the empowerment of marginalized populations (Agbaje & Olukotun, 
2023). By exploring the confusing triangular relationship between media, society, and politics, 
scholars will be able to provide valuable input to the current mission to trigger a more inclusive 
and egalitarian socio-political environment in Nigeria. 

 

IV. Conclusion 
 

Media framing plays a significant role in shaping socio-political discourse in Nigeria by 
influencing how political events, public issues, government actions and social conflicts are 
interpreted by audiences. Through the selection, emphasis and presentation of particular issues, 
the media can draw attention to specific dimensions of political realities while marginalising 
others, thereby influencing public perceptions, attitudes and broader national conversations. 
Although media framing can promote democratic participation by providing citizens with 
information and platforms for debate, partisan interests, ownership structures, political 
affiliations, commercial pressures and professional limitations may affect the neutrality and 
diversity of frames employed by media organisations. The study therefore concludes that 
responsible and balanced media framing is essential for fostering informed public discourse, 
social cohesion and democratic accountability in Nigeria. Nigerian media organisations should 
strengthen professional and ethical standards, promote diversity of perspectives, improve fact-
checking practices and provide greater contextual depth in their coverage of socio-political issues 
to ensure that media framing contributes constructively to democratic development rather than 
reinforcing political polarisation, misinformation and societal divisions. 
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