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Abstract: 
 
This paper explores the pivotal role of effective communication strategy as a veritable tool for 
deepening trade facilitation in contemporary global and national contexts. As countries strive to 
enhance cross-border trade efficiency, reduce transaction costs, and comply with international 
trade agreements such as the WTO Trade Facilitation Agreement, strategic communication 
emerges as a critical enabler of reform implementation, stakeholder engagement, and 
institutional transparency. The paper is anchored on Shannon-Weaver Model of 
Communication, Two-Way Communication Model and Stakeholder Theory. The paper argues 
that an effective communication strategy serves as a vital catalyst in deepening trade facilitation 
by streamlining the flow of information among stakeholders, minimizing misunderstandings, 
and promoting compliance with trade regulations. Moreover, strategic communication enhances 
stakeholder engagement, promotes awareness of trade benefits, and facilitates the adoption of 
digital trade platforms, which are crucial for efficient cross-border transactions. The paper 
concludes that in today’s fast-evolving global trade environment, the strategic deployment of 
effective communication is not just a supportive function; it is a catalyst for transformation. 
Effective communication is the bridge between policy and practice. When used deliberately and 
strategically, it strengthens institutional credibility and deepens trade facilitation in ways that 
drive economic growth, enhance environmental sustainability, and bolster national energy 
security. The future of trade is green, digital, and fast, and the time to act is now. 
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I. Introduction 
  

The global economy is entering a transformative era defined by sustainability, 
innovation, and a decisive pivot toward renewable energy and energy-efficient technologies. 
At the heart of this transition lies trade facilitation. Trade facilitation is not only about 
simplifying procedures; it’s about building trust, transparency, and collaboration across 
borders. Effective communication is the glue that holds this process together (UNCTAD, 
2022). Yet, no trade system can function optimally without effective communication. 
Communication is the connective tissue that binds policy to practice, stakeholders to strategy, 
and innovation to implementation. For customs administrations like the Nigeria Customs 
Service (NCS), strategic communication is not a luxury but a necessity. It enables clarity, 
builds trust, reduces bottlenecks, and fosters the collaborative ecosystem needed to support 
the green economy. To explore how an effective communication strategy can serve as a 
transformative tool to deepen trade facilitation in Nigeria, specifically focusing on promoting 
the adoption and seamless movement of renewable energy and energy-efficient technologies 
through the Nigeria Customs Service. 
In the contemporary global economy, effective communication strategy has emerged as a 
critical catalyst in promoting and deepening trade facilitation, particularly in the context of 
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international commerce and cross-border economic integration. Trade facilitation 
encompasses the simplification, modernization, and harmonization of export and import 
processes, and communication stands at its core by ensuring the timely and accurate exchange 
of information between stakeholders, including customs authorities, traders, logistics 
providers, and regulatory agencies (OECD, 2023). The World Trade Organization (WTO) 
underscores that reducing trade barriers through efficient communication mechanisms 
enhances transparency, predictability, and trust in cross-border transactions, ultimately 
reducing costs and time for traders (WTO, 2022). In an era driven by digital transformation, 
communication strategies anchored in information and communication technologies (ICTs) 
have redefined how goods and services move across borders by enabling real-time data 
sharing, automated documentation, and stakeholder engagement across diverse linguistic, 
cultural, and institutional landscapes (Idris & Msughter, 2022; UNCTAD, 2022). 
 
 In developing regions, such as sub-Saharan Africa, where infrastructural and 
bureaucratic challenges persist, the deployment of strategic communication becomes even 
more indispensable for fostering policy awareness, harmonizing trade standards, and 
promoting private-public sector collaboration. As noted by Nduka and Akinyemi (2020), 
communication strategies that prioritize clarity, inclusivity, and responsiveness not only 
enhance institutional coordination but also strengthen stakeholder compliance and 
understanding of trade protocols. Furthermore, participatory communication models 
empower local actors, build trust among trading partners, and create feedback loops that can 
inform policy refinements and address operational bottlenecks (UNECA, 2023). In this light, 
communication is not merely a support function but a veritable tool for strategic policy 
implementation and economic diplomacy. 
 
 The growing importance of regional trade agreements, such as the African Continental 
Free Trade Area (AfCFTA), further amplifies the need for coordinated communication 
strategies to navigate divergent regulatory frameworks, address misconceptions, and build 
consensus among member states and trading blocs. Effective communication in such settings 
bridge’s knowledge gaps, fosters stakeholder alignment, and facilitates the institutional reforms 
required to make trade processes more seamless and efficient. Hence, integrating robust 
communication strategies into trade facilitation policies can lead to more inclusive, 
transparent, and sustainable trade ecosystems that drive economic growth and 
competitiveness. 
 
Objectives of the Paper 
1. To establish the theoretical foundations that link strategic communication to efficient trade 

facilitation. 
2. To examine global best practices and benchmark case studies that demonstrate the impact 

of communication on trade facilitation. 
3. To critically analyse the existing communication architecture, channels, and practices within 

the Nigeria Customs Service, identifying gaps, strengths, and areas for improvement in the 
context of trade facilitation 

4. To design a robust, adaptable, and inclusive communication strategy tailored to the unique 
demands of the renewable energy and energy-efficient technology sector  

 
 

 
II. Review of Literature 
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2.1 Conceptual Clarification: Understanding Trade Facilitation 
 Trade facilitation involves simplifying, modernising, and harmonising international 
trade procedures to reduce delays and costs. According to the World Trade Organisation 
(WTO, 2022), the Trade Facilitation Agreement (TFA) is designed to improve the efficiency 
of customs processes by enhancing transparency, streamlining documentation, and expediting 
the movement, release, and clearance of goods. Studies have shown that effective 
implementation of trade facilitation measures can reduce trade costs by up to 14.3% for low-
income countries. Trade facilitation has emerged as a pivotal element in global economic 
discourse, particularly in the context of enhancing the efficiency of cross-border trade and 
promoting inclusive development. At its core, trade facilitation refers to the simplification, 
modernization, and harmonization of international trade procedures with the aim of reducing 
transaction costs, accelerating the movement of goods, and improving compliance with trade 
regulations (Yar’Adua et al., 2023). The concept gained global traction with the conclusion of 
the WTO Trade Facilitation Agreement (TFA) in 2013, which officially came into force in 
February 2017, marking a significant step towards standardizing trade processes, especially for 
developing and least developed countries. 
 
 Academic scholarship provides diverse interpretations of trade facilitation. According 
to Grainger (2021), trade facilitation encompasses a set of policy, procedural, and 
infrastructural reforms aimed at reducing the time and cost of moving goods across borders. 
These reforms are particularly crucial in developing economies where cumbersome customs 
procedures, poor logistics infrastructure, and lack of transparency hinder trade 
competitiveness. Furthermore, Shepherd (2022) argues that trade facilitation should be 
understood not only as a technical intervention but also as a governance and institutional 
reform process that fosters cooperation among border agencies, enhances regulatory 
transparency, and promotes stakeholder participation. 
 
 The economic rationale for trade facilitation is underscored by its capacity to generate 
broad-based benefits, including increased trade volumes, revenue generation, and private 
sector competitiveness. Empirical studies have demonstrated the positive correlation between 
improved trade facilitation indicators and export performance. For instance, Djankov et al., 
(2020) show that each day of delay at the border reduces trade by at least 1%, highlighting the 
urgency of streamlining trade-related procedures. Similarly, Moïsé and Sorescu (2019) found 
that countries with higher performance in trade facilitation measures, such as automation of 
customs procedures and risk-based inspections, experience significant gains in trade flows and 
foreign direct investment. 
 
 Moreover, trade facilitation is increasingly linked to the broader agenda of sustainable 
development. As noted by UNECA (2023), effective trade facilitation contributes to SDG 17 
(Partnerships for the Goals) by fostering regional integration and enhancing the participation 
of small and medium-sized enterprises (SMEs) in global value chains. This is especially 
relevant in the African context, where the African Continental Free Trade Area (AfCFTA) 
presents new opportunities for intra-African trade expansion, contingent on the successful 
implementation of trade facilitation reforms. Within the context of the existing literature, it is 
evident that trade facilitation is a multidimensional concept that transcends mere 
administrative reform. It involves systemic changes that require political will, institutional 
coordination, capacity building, and digital transformation. The role of technology, such as 
electronic single windows and blockchain for trade documentation is increasingly recognized 
as a catalyst for improving the efficiency, transparency, and integrity of trade processes 
(Hoekman & Nicita, 2021). However, the implementation of trade facilitation reforms often 



 

 

115 
 

encounters challenges related to regulatory resistance, lack of infrastructure, and limited inter-
agency collaboration, particularly in developing regions. 
 
 In this direction, understanding trade facilitation requires an appreciation of its dual 
character as both a technical and institutional mechanism aimed at optimizing cross-border 
trade. It encompasses a spectrum of interventions designed to simplify procedures, improve 
logistics, and create a predictable trading environment, thereby supporting broader economic 
and development objectives. 
 
2.2 Renewable Energy and Energy-Efficient Technologies in Trade 
 Renewable energy and energy-efficient technologies are essential for meeting global 
sustainability and climate goals. However, UNEP in UNCTAD (2022) highlights that high 
tariffs, non-tariff barriers, infrastructural gaps, and limited stakeholder awareness often impede 
trade in these technologies. According to UNCTAD (2022), addressing these challenges 
requires streamlined customs and regulatory procedures and effective inter-agency 
communication to ensure consistency, transparency, and timely clearance of green technology 
goods. The integration of renewable energy and energy-efficient technologies into global trade 
frameworks has become increasingly essential amid the dual challenges of climate change and 
sustainable economic development. Renewable energy, derived from naturally replenished 
sources such as solar, wind, hydro, and biomass, combined with innovations in energy-
efficient technologies, has not only reshaped global energy markets but also introduced new 
dynamics in trade relations, competitiveness, and environmental compliance. As countries and 
industries transition toward low-carbon economies, the role of clean energy technologies in 
enhancing trade sustainability, reducing carbon footprints, and opening new markets is gaining 
recognition across multiple sectors. 
 
 Scholars have explored the interplay between renewable energy deployment and trade 
in several dimensions. According to Jha (2022), the diffusion of renewable energy technologies 
contributes to trade growth by lowering energy input costs, fostering technology transfer, and 
creating export opportunities in green goods and services. This is particularly important for 
developing economies seeking to diversify their export base while complying with evolving 
environmental standards in international markets. Similarly, Baldwin and Freeman (2021) 
highlight that energy-efficient technologies enhance production efficiency, reduce greenhouse 
gas emissions, and improve the competitiveness of exported goods by lowering lifecycle 
energy consumption and ensuring compliance with international eco-labeling and 
environmental regulations. 
 
 The liberalization of environmental goods and services (EGS), including renewable 
energy technologies, is another area where trade intersects with clean energy. Negotiations 
within the World Trade Organization and regional trade blocs have aimed to reduce tariffs 
and non-tariff barriers on EGS to facilitate their global adoption. Moreover, regional trade 
agreements such as the EU Green Deal and the African Continental Free Trade Area 
(AfCFTA) increasingly incorporate provisions supporting renewable energy cooperation and 
the cross-border exchange of clean technologies. This integration reflects a broader shift 
towards climate-compatible trade policies and the decarbonization of global supply chains. 
 
 Empirical studies also support the growing economic relevance of renewable energy in 
trade. IRENA (2023) reports that global exports of renewable energy-related components, 
such as solar panels, wind turbines, and smart grid equipment, have steadily increased over the 
past decade, with countries like China, Germany, and the United States emerging as key 
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exporters. Additionally, energy efficiency improvements in industrial production processes 
have been shown to lower trade-related emissions and reduce operational costs, thus 
influencing the global competitiveness of firms (Zhou et al., 2020). 
 
 Despite these opportunities, challenges persist. Tariff escalations, restrictive standards, 
and lack of mutual recognition of certification systems hinder the free flow of renewable 
energy goods and services (UNCTAD, 2023). Furthermore, technology gaps, limited access to 
financing, and infrastructural deficits in developing countries impede the domestic production 
and export of energy-efficient products. Addressing these issues requires coordinated policy 
measures, investment in research and development, and international cooperation to align 
trade, energy, and environmental goals. 
 
 The intersection of renewable energy and energy-efficient technologies with trade 
represents a critical pathway toward sustainable development and climate resilience. These 
technologies not only foster cleaner production and environmental compliance but also 
enhance trade diversification and competitiveness in a decarbonizing global economy. 
Realizing their full potential requires removing trade barriers, investing in capacity building, 
and aligning trade policies with international environmental commitments. 
 
2.3 Theoretical Framework 
 The paper is anchored on Shannon-Weaver Model of Communication, Two-Way 
Communication Model and Stakeholder Theory.  

 
 
 

III. Results and Discussion 
 
3.1 Shannon-Weaver Model of Communication 
 The Shannon-Weaver Model of Communication, developed in 1949 by Claude 
Shannon and Warren Weaver, is widely recognized as one of the foundational frameworks in 
the study of communication theory. Originally designed to explain communication in 
engineering and signal transmission, the model has since been adapted for use in various 
disciplines including media studies, information theory, and interpersonal communication 
(Shannon & Weaver, 1949). It conceptualizes communication as a linear process involving a 
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sender, encoder, channel, noise, decoder, and receiver, and it emphasizes the technical 
accuracy and efficiency of message transmission. 
 
 Contemporary literature underscores the model’s utility in analyzing communication 
processes that are structured and information-driven. For instance, Fiske (2011) affirms that 
the model remains relevant in studying mass communication, particularly in understanding 
how messages are encoded, transmitted, and decoded across media platforms. Its clarity and 
simplicity make it a preferred starting point in communication curricula, where it aids in 
grasping the foundational mechanics of message delivery. Similarly, McQuail and Deuze 
(2020) note that the model’s emphasis on noise and message fidelity continues to offer 
insights into communication failures, especially in technologically mediated environments 
where distortion, interference, or misinterpretation can occur. 
 
 However, scholars have also critiqued the Shannon-Weaver model for its linearity and 
lack of consideration for feedback, context, and meaning-making. Barnlund (2008) argues that 
human communication is inherently transactional and dynamic, involving continuous 
feedback and interpretation, which the Shannon-Weaver model does not account for. This 
critique is echoed by Craig (2019), who points out that the model privileges transmission over 
interaction, rendering it less effective for analyzing interpersonal or intercultural 
communication where mutual understanding and context are crucial. The model has also been 
critiqued for being sender-centric and overly mechanical, overlooking the socio-cultural and 
psychological dimensions of communication.  
 
 Despite these criticisms, the Shannon-Weaver model remains useful for understanding 
the basic components and potential barriers in communication (Aondover et al., 2022). It is 
especially applicable in fields such as telecommunications, digital media, and organizational 
communication, where clarity, precision, and minimal distortion are critical. Recent 
adaptations of the model incorporate elements of feedback and interactivity to address its 
initial limitations. For example, in digital communication contexts, feedback loops are now 
included to reflect real-time user responses and adjustments in message strategies (Lievrouw & 
Livingstone, 2021). Thus, it becomes clear that while the Shannon-Weaver model has 
limitations in explaining complex, interactive, and human-centered communication, it provides 
a foundational framework for analyzing the technical aspects of message transmission. Its 
enduring relevance lies in its adaptability and the way it has sparked further theoretical 
developments that explore communication as a richer, more interactive process. 
 
3.2 Two-Way Communication Model 
 The two-way communication model represents a significant evolution in the study of 
communication theory, emphasizing interaction, feedback, and mutual understanding between 
communicators. Unlike linear or one-way models that focus solely on message transmission 
from sender to receiver, the two-way communication model underscores the dynamic, 
reciprocal nature of communication, where both parties are simultaneously senders and 
receivers engaged in a continuous process of message exchange and interpretation (Windahl et 
al., 2009). This model has been instrumental in shaping contemporary approaches to 
interpersonal communication, public relations, and participatory development communication. 
 
 Originating in critiques of the Shannon-Weaver transmission model, the two-way 
model gained prominence with the works of Wilbur Schramm, who introduced the concept of 
shared fields of experience and feedback loops to demonstrate how communication involves 
encoding and decoding in a cyclical manner (Schramm, 1954). Schramm argued that successful 
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communication requires that both parties not only exchange messages but also interpret them 
within overlapping cognitive and cultural frameworks. Feedback, therefore, becomes essential 
in clarifying intent, resolving ambiguity, and adjusting messages for greater accuracy and 
mutual understanding. 
 
 In the field of public relations, Grunig and Hunt’s (1984) development of the two-way 
symmetrical model further expanded the concept. They proposed that ethical and effective 
communication, particularly between organizations and the public, depends on dialogue and 
negotiation rather than persuasion or manipulation. Grunig later emphasized that the two-way 
symmetrical model supports democratic values, promotes mutual respect, and leads to better 
organizational decision-making because it incorporates public feedback into strategic planning. 
This model has since become a cornerstone in strategic communication and corporate social 
responsibility literature, especially within contexts where stakeholder engagement and trust-
building are crucial. 
 
 The two-way model is also vital in development communication, where participatory 
approaches rely on dialogic interaction rather than top-down information dissemination. 
According to Servaes (2020), communication for development must enable local communities 
to express their voices, engage in decision-making, and co-create solutions to social problems. 
The two-way model aligns with Paulo Freire’s (1970) notion of dialogical communication, 
which is grounded in equality, empathy, and critical consciousness. In this light, two-way 
communication is not merely about the exchange of information but about fostering inclusive, 
transformative relationships between communicators. 
 
 Current scholarship emphasizes the growing importance of two-way communication 
in digital media environments. Social media platforms, for instance, have enabled real-time 
feedback and interactive engagement between users, organizations, and institutions, reshaping 
public discourse and customer relations (Lovejoy et al., 2012). However, some scholars 
caution that the appearance of interactivity does not always guarantee meaningful dialogue. 
Kent and Taylor (2021) argue that authentic two-way communication requires responsiveness, 
empathy, and sustained engagement, not just technological affordances or performative 
feedback mechanisms. 
 
 Despite its advantages, the two-way communication model is not without limitations. 
Critics point out that true symmetry in communication is often difficult to achieve due to 
power imbalances, cultural differences, or institutional constraints. In many organizational or 
media contexts, feedback may be solicited but not meaningfully incorporated into decision-
making, leading to tokenistic engagement (Macnamara, 2016). Nonetheless, the two-way 
model remains a powerful normative ideal and analytical tool for evaluating communication 
effectiveness, inclusivity, and responsiveness across diverse settings. 
 
 The two-way communication model advances a richer, more interactive understanding 
of communication as a dialogical process. It has been widely embraced in interpersonal, 
organizational, and development contexts where mutual understanding, negotiation, and 
shared meaning are paramount. The model’s relevance continues to grow in the digital age, 
where platforms facilitate immediate feedback and dialogue, reinforcing the need for 
communicators to prioritize ethical, participatory, and responsive engagement (Vitalis et al., 
2023). 
3.3 Stakeholder Theory 
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 Stakeholder theory has evolved as a central framework in management, 
communication, and organizational studies, offering a more inclusive perspective on how 
businesses and institutions relate to their broader environments. Originating from the work of 
Freeman (1984), stakeholder theory posits that organizations must consider the interests of all 
parties affected by their actions, not just shareholders but also employees, customers, 
suppliers, communities, and regulatory bodies. This approach challenges the traditional 
shareholder-centric view of corporate governance and emphasizes the ethical and strategic 
importance of managing diverse stakeholder relationships to achieve long-term success. Over 
the years, stakeholder theory has undergone significant refinement and diversification. 
Freeman et al., (2010) expanded the theory to emphasize value creation and mutual 
stakeholder interests, arguing that successful organizations create shared value by aligning their 
goals with those of their stakeholders. This broader conceptualization has contributed to the 
theory’s relevance in fields such as corporate social responsibility (CSR), sustainability, public 
relations, and public policy, where stakeholder expectations increasingly shape institutional 
behavior and accountability. 
 
 In the realm of corporate governance and ethics, stakeholder theory is frequently 
juxtaposed with agency theory. While agency theory prioritizes the maximization of 
shareholder wealth, stakeholder theory argues for a pluralistic approach that accounts for the 
needs and rights of all constituencies. Donaldson and Preston (1995) classify stakeholder 
theory into three dimensions: descriptive, instrumental, and normative. Descriptively, it 
provides an accurate account of how organizations actually function in relation to various 
interest groups. Instrumentally, it explains the link between stakeholder management and 
organizational performance. Normatively, it asserts that stakeholders have intrinsic value and 
should be treated as ends in themselves, not merely as means to achieve corporate goals. 
 
 The theory has also been widely applied in strategic communication and public 
relations, where it informs models of dialogic engagement and relationship management. 
Grunig and Grunig (2011) emphasize that effective communication strategies must be built on 
a stakeholder-oriented philosophy that recognizes the interdependence between organizations 
and their publics. In this context, stakeholder theory provides a theoretical foundation for 
two-way communication, transparency, and participatory decision-making, especially in 
environments where public trust and legitimacy are critical. 
 
 According to Mitchell et al., (1997), stakeholder salience, determined by power, 
legitimacy, and urgency, helps organizations prioritize which stakeholder concerns to address. 
This framework is particularly relevant in debates over climate change, resource management, 
and environmental justice, where diverse groups hold competing but legitimate claims. In line 
with this, scholars such as Haigh and Griffiths (2021) argue for the inclusion of future 
generations and non-human entities as stakeholders in sustainability-oriented governance 
structures, reflecting the theory’s adaptability to contemporary global challenges. Despite its 
widespread applicability, stakeholder theory is not without criticism. Scholars like Jensen 
(2002) argue that it lacks specificity in identifying who qualifies as a stakeholder and how 
conflicts among stakeholders should be resolved. Others critique its normative stance as 
idealistic and difficult to operationalize in highly competitive or profit-driven environments. 
Nevertheless, its conceptual versatility and ethical grounding continue to inspire new 
theoretical developments and practical applications across sectors. 
 
 In this context, stakeholder theory provides a comprehensive framework for 
understanding how organizations navigate complex networks of relationships. It bridges 
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ethical considerations and strategic imperatives, offering tools for managing interests, 
fostering accountability, and enhancing long-term sustainability. Its enduring influence in 
academic and professional fields underscores its importance as a foundational theory for 
inclusive and responsible organizational practice. 
 
3.4 Role of Strategic Communication in Trade Facilitation 
 Strategic communication plays a pivotal role in advancing trade facilitation by 
promoting transparency, fostering stakeholder engagement, and enhancing the coordination of 
trade-related policies and reforms. As global trade processes become increasingly complex and 
interconnected, the effectiveness of communication strategies has emerged as a critical 
determinant of how well nations implement trade facilitation measures and comply with 
international agreements such as the World Trade Organization’s Trade Facilitation 
Agreement (TFA) (WTO, 2023). Strategic communication in this context refers to the planned 
use of communication tools and processes to influence knowledge, attitudes, and behaviors of 
stakeholders to achieve specific policy or organizational goals. 
 
 Literature across public policy, development communication, and trade studies 
highlights the integrative function of strategic communication in ensuring stakeholder buy-in 
and the successful implementation of trade reforms (Vitalis et al., 2024). According to 
Kaufmann and Meisel (2021), communication strategies designed to sensitize and mobilize 
relevant stakeholders, from customs authorities to private sector actors, can reduce resistance 
to change and foster a shared understanding of reform benefits. In environments where 
regulatory changes are frequent and complex, communication becomes essential in mitigating 
uncertainty and aligning diverse interests. Bhatia and Angelescu (2019) emphasize that poorly 
communicated reforms often lead to implementation delays, compliance issues, and mistrust 
among stakeholders, particularly in low-capacity or fragmented institutional settings. 
 
 Furthermore, strategic communication facilitates inter-agency coordination and 
information sharing, both of which are central to the success of trade facilitation. Within 
national trade facilitation committees (NTFCs), effective internal communication ensures that 
government agencies, border authorities, and private operators can collectively address 
bottlenecks and streamline procedures. External communication, meanwhile, ensures that 
traders and logistics providers understand the procedures, documentation, and compliance 
requirements necessary for efficient cross-border transactions. When communication is 
participatory and inclusive, it creates an enabling environment for policy feedback and 
adaptive reform (UNCTAD, 2022). 
 
 Digital and social media have also transformed the landscape of trade communication. 
Real-time platforms and e-governance tools now enable ministries and customs authorities to 
disseminate information on tariffs, procedures, and trade documentation, thereby reducing 
information asymmetries and corruption risks. Strategic use of information and 
communication technology (ICT) enhances transparency and helps build public trust, which is 
vital for sustaining reform momentum. For example, single window systems and online 
customs portals represent not just technical infrastructure, but also communication tools that 
convey policy clarity and institutional responsiveness (Moïsé & Sorescu, 2019). 
 
 Another key dimension of strategic communication in trade facilitation is risk 
communication and crisis response. During global trade disruptions, such as the COVID-19 
pandemic, strategic communication enabled trade actors to navigate changing regulations, 
health protocols, and supply chain challenges (Espitia et al., 2020). Timely and accurate 
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information-sharing minimized panic and uncertainty, allowing trade operations to resume 
with minimal disruption. This demonstrates that communication strategies must not only be 
forward-looking but also responsive and adaptable in the face of emergent risks. 
 
 Despite its importance, strategic communication in trade facilitation is often 
underfunded and undervalued. Many reform programs focus heavily on legal and 
infrastructural components, neglecting the behavioral and institutional change that 
communication can support (Hoekman & Nicita, 2021). Addressing this gap requires capacity-
building for communication professionals within trade ministries and development agencies, 
as well as the institutionalization of communication as a core pillar of trade policy and reform 
(Oreoluwa et al., 2024). Strategic communication is indispensable in facilitating trade by 
creating shared understanding, mobilizing support, and enabling coordinated action among 
diverse stakeholders. Its effectiveness depends on careful planning, stakeholder mapping, 
message tailoring, and the strategic use of both traditional and digital communication 
channels. As global trade continues to evolve, integrating communication into trade policy 
design and implementation will be vital for achieving inclusive, transparent, and sustainable 
outcomes. 
 
3.5 Developing an Effective Communication Strategy for the NCS 
 Effective communication strategy is critical to the performance of modern customs 
administrations, especially within the context of global trade facilitation and regulatory 
compliance. For the Nigeria Customs Service (NCS), the development of a robust 
communication strategy is essential not only for disseminating accurate information but also 
for building public trust, enhancing transparency, and fostering institutional efficiency. 
Literature in public administration, development communication, and organizational strategy 
affirms that well-structured communication strategies enable institutions like the NCS to align 
stakeholder expectations, improve service delivery, and respond to dynamic operational 
environments (OECD, 2020). 
 
 An effective communication strategy begins with the identification and segmentation 
of stakeholders, including importers, exporters, freight forwarders, other government 
agencies, and the general public. As Grunig and Hunt (1984) emphasize, public sector 
organizations must adopt two-way symmetrical communication models that facilitate dialogue 
and mutual understanding rather than mere information dissemination (Onyejelem et al., 
2024). This approach is particularly relevant in the NCS context, where misinformation, 
procedural complexity, and perceived opacity have historically undermined public confidence. 
Stakeholder mapping and audience analysis, therefore, form the foundation for targeted 
messaging and strategic engagement.  
 
 Scholars also stress the importance of integrating both internal and external 
communication within a strategic framework. Internally, effective communication ensures that 
customs officers at all levels understand policies, reforms, and performance expectations, 
thereby minimizing implementation gaps and enhancing operational coherence. Externally, 
communication serves to educate stakeholders on customs regulations, digital platforms such 
as the Nigeria Integrated Customs Information System (NICIS II), and reforms under the 
Trade Facilitation Agreement. According to Kaufmann and Meisel (2021), strategic 
communication in trade facilitation must translate complex policy changes into accessible 
language, thereby fostering compliance and reducing resistance. 
 Digital communication technologies have further expanded the possibilities for 
transparent, and inclusive engagement. The use of websites, social media platforms, mobile 
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applications, and customer support lines can significantly improve the NCS’s capacity to 
respond to inquiries, disseminate policy updates, and correct misinformation (UNCTAD, 
2022). For instance, Lovejoy et al., (2012) argue that interactive platforms such as Twitter and 
Facebook allow public institutions to humanize their image and cultivate responsive 
relationships with citizens. However, this requires a deliberate digital communication strategy 
that prioritizes content quality, consistency, responsiveness, and crisis communication 
readiness (Maiwada et al., 2025). 
 
 Moreover, the literature reveals that transparency and feedback mechanisms are crucial 
elements of any communication strategy aimed at reforming and modernizing customs 
operations. Transparency builds trust and deters corruption, while feedback mechanisms allow 
institutions to gauge public perception, identify service gaps, and co-create solutions with 
users (Bhatia & Angelescu, 2019). For the NCS, integrating feedback loops—such as public 
consultations, satisfaction surveys, and stakeholder forums, into the communication 
framework enhances legitimacy and policy effectiveness. 
 
 Capacity building is also essential. The success of a communication strategy depends 
on the competencies of personnel in public affairs, media relations, and stakeholder 
engagement. As Hallahan et al. (2007) note, strategic communication is both a managerial 
function and a cultural practice that requires investment in training, organizational learning, 
and inter-departmental collaboration. In this regard, the NCS must institutionalize 
communication as a core operational and policy tool, rather than a peripheral activity. As such, 
developing an effective communication strategy for the Nigeria Customs Service requires a 
multidimensional approach that integrates stakeholder engagement, internal alignment, digital 
innovation, and transparency. The literature strongly supports the view that communication is 
not merely a support function but a strategic lever for achieving institutional reform, 
enhancing service delivery, and strengthening stakeholder trust. 
 

IV. Conclusion 
 

  The role of an effective communication strategy as a veritable tool to deepen trade 
facilitation cannot be overstated. In today’s interconnected global economy, trade facilitation 
depends not only on policy reforms and infrastructural improvements but also on how well 
these reforms are communicated to and understood by stakeholders. Strategic communication 
serves as a bridge between policy intent and practical implementation, enabling clarity, 
transparency, and engagement across diverse actors, including government agencies, private 
sector operators, and international partners. Through timely dissemination of information, 
stakeholder education, participatory dialogue, and feedback mechanisms, communication 
fosters trust, reduces resistance, enhances compliance, and ensures the smooth functioning of 
trade processes. As digital technologies further transform the trade landscape, the integration 
of tailored and inclusive communication strategies will be indispensable in driving sustainable, 
efficient, and participatory trade facilitation, especially in developing economies like Nigeria. 
In today’s fast-evolving global trade environment, the strategic deployment of effective 
communication is not just a supportive function; it is a catalyst for transformation. Effective 
communication is the bridge between policy and practice. When used deliberately and 
strategically, it strengthens institutional credibility and deepens trade facilitation in ways that 
drive economic growth, enhance environmental sustainability, and bolster national energy 
security. The future of trade is green, digital, and fast, and the time to act is now.  
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